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Merta mucruruiiau «/[i1oBa aHrmiicbka MOBa JUIsl TIEPEKIIaiadiBy IMOJISATaE B OBOJIOIIHHI
3m00yBayaMH BHIOi OCBITH JIEKCUKOIO, (OHETHKOI, TPAMaTHKOK CY4acHOI IiUTOBOI

aHTJIIIICbKOT MOBH, HaBHYKaM{ MUCbMa Ta MOBJICHHS 3 OINOPOIO HAa BXKE ICHYIOUY 3arajbHy
MOBHY MHiATOTOBKY; BUBYEHHSI CIEI[ialli30BaHOT €KOHOMIYHOT TEPMIHOJIOT1l, 03HaHOMIIEHHS 31
crienn(ikoro nepeksaay eKOHOMIYHO1 JTiTepaTypu; GOpMyBaHHs HaBUKIB 1 yMiHb CHUIKYBaHHS

Ha mpodeciitHi TeMH, CKJIagaHHs KOHTPAKTIB, TUIOBUX JUCTIB, OAHKIBCHKOI JOKYMEHTAIlii,
CIPOMO>KHOCTI 3 aHTJIOMOBHOIO MPECOI0 1 (hax0BOIO JITEPATypOIO.
IIporpamHui pe3yJbTaTu HABYAHHSA

ITPHO1. BinbHo choinkyBatucs 3 mnpodecifHuX nuTaHb 13 ¢axiBUsAMU Ta HedaxiBUAMU
JIep>KaBHOIOTA IHO3€MHUMH MOBAMHU YCHO M MUCbMOBO, BUKOPUCTOBYBATH iX Ul OpraHizamii
e(eKTUBHOI MDKKYJIbTYPHOI KOMYHIKaILii.




ITPHO02. EdextuBHO mpairoBaTu 3 iHpopmaliero: 1ooupartu HeoOXiHy iHpOpMaIio 3 pi3HUX
JDKepeln, 30KpemMa 3 (axoBoi JTepaTypu Ta €JICKTPOHHUX 0a3, KPUTUYHO aHAN3yBaTh U
iHTEeprpeTyBaTH 1i,  BHOPSAKOBYBAaTH,  KJIACH(iKyBaTH ¥  CHCTEMaTH3YBaTH.
IMTPHO03. OpranizoByBaTH Mpo1ec CBOTO HABYAHHS 1 CAMOOCBITH.

IMPHOS. ChiBnpamfoBaT 3 KOJEramH, TPEICTABHUKAMHU IHIIUX KYyJIbTYp Ta PpeIIiriid,
NpUOIYHUKAMH PI3HUX MOJITHYHHX TOTJISIIB TOIIO.

ITPHO06. BukopuctoByBatn iH(pOpMAaIiifiHi i KOMYHIKAIliifHI TEXHOJOTI] Ui BHUPIMICHHS
CKJIAJIHHX CTICIiaJIi30BaHUX 3374 1 mpooseM npodeciitHol AisIbHOCTI.

ITPHO09. XapakrepusyBaTH [iaJeKTHI Ta COIajbHI PI3SHOBHOM MOB, IO BHUBYAIOTHCA,
OTIiCYBaTH COIIOJIIHTBAIbHY CHTYAIIIFO.

ITPH11. 35aTi NpUHIUIN, TEXHOJIOTI] 1 TPUHOMHU CTBOPEHHS YCHUX 1 TUCbMOBUX TEKCTIB
PI3HUXOKAHPIB 1 CTHJIIB JIEP’KABHOIO Ta 1HO3€MHUMHU MOBaMH.

ITPH14. BuxopucTtoByBaTH MOBH, 1110 BUBYAIOTHCS, B YCHIN Ta MMCbMOBIN (OpMI, Y PIZHUX
AKAHPOBO-CTWIBOBUX pIZHOBUJAX 1 pEricTpax CHuUIKyBaHHS (o¢iniiiHoMy, HeodiiiiHOMY,
HEUTpaJIbHOMY), AJISl PO3B’S3aHHS KOMYHIKATHBHMX 3aBJaHb y MOOYTOBIN, CYCHUIbHIH,
HaBYaJIbHIN, TpodeciiiHiil, HayKoBii chepax KUTTH

ITPH17. 30upatu, aHanizyBaTH, CACTEMAaTH3yBaTH 1 IHTEPHPETYyBaTH (aKTH MOBU i MOBJIEHHS
WBUKOPHUCTOBYBATH iX JJI PO3B’SI3aHHS CKJIATHUX 3a/1a4 1 Tpo0sIeM y crieniaaizoBaHux cdepax
npodeciitHOT TISITbHOCT1 Ta/ab0 HaBYaHHS.

ITPH18. MaTtu HaBUYKH yIpaBIiHHA KOMIUIEKCHUMHU JiSMH a00 MPOEKTaMU MPHU PO3B’si3aHH1
CKIIQIHUX TIpoOieM y mpodeciifHiil TisIpHOCTI B Tamy31 00paHoi (HUT0I0TYHOT crieriamizamii
Ta HECTH BIIMOBIAAIBHICTh 32 MPUUHSTTS pillIeHb y HenepeadauyBaHUX yMOBaXx.

OuikyBaHi pe3yJIbTaTH HABYAHHSA IUCHMUIIIHM:
3100yBa4 BUIOI OCBITH 3HAE:

® OCHOBHI NMPHUHIUIIN 3/IIMCHEHHS KOMYHIKaTUBHOI JISUTBHOCTI 3aC00aMM aHTTIHCHKOT
MOBH, 1110 BKJIIOYA€ OCHOBHUYM IpaMaTHYHHUI MaTepiall 3 1HO3€MHOT MOBH y paMKax 2
Kypcy,

® JI0CTaTHBO TEPMIHOJIOTII B chepi MOpPCHKOTO Oi3HECY;

® 0COOJHMBOCTI IIJIOBOTO CHUIKYBaHHS B MDKHAPOHOMY CEPEIOBHIIII;

3100yBa4 BUIIOI OCBITH BMi€:

® YCHO i MUCHbMOBO CIIKYBAaTHCS IHO3EMHOIO MOBOIO;
® BHKOPUCTOBYBATH IHO3EMHY MOBY (aHTJIICBKY) y mpodeciifHiil TisIbHOCTI,
® CIUIKYBaTHCS IHO36MHOIO MOBOIO (QHTIIIHCHKOIO) 3 €KCIIePTaMHU 1HIITUX Taly3eil;
® BHKOPUCTOBYBAaTH 1HO3EMHY MOBY (QHTJIIICHKY) Ui 3a0e3meueHHs] pe3yabTaTUBHOL
npodeciitHoT AISUTBHOCTI,
TEMATUYHUN IIJIAH
HazBa TeM, 3MiCTOBHUX OJIOKIB Ta MOJYJiB KinbkicTs roanu
Neni/nm JeKIii | MpakTU4Hi | 7a00paTOpHi | CaMOCTIHHI
1 2 3 4 5 6
1 Tema 1. Crewing company structures. 8 10
Vocabulary: Company hierarchy. IepapxiunicTb
KOMIIaHii.




Listening: Departments and their responsibilities.
Bimniau ta 30008’ 13aHHSL.

Grammar: Noun combinations. IMEHHUKOBI
CIIOBOCIIOJIyYEHHS.

Reading: Success can be a game with many
players. Ycnix — komanHa 3aciyra.

Tema 2. Marine recruitment. 10
Vocabulary: Applying for a job. Selection

procedure. BimamryBanus Ha poboty. Ilporec

Biz1OODY.

Listening:  Recruitment process interview.

[HTepB 10 mpo mporec Bii0Opy nepcoHaiy.

Grammar: Comparative structures. CTpykTypu

MOPIBHSHHSL.

Reading: Skills and qualifications. HaBuuku Ta

KOMITETEHITI1.

Tema 3. Brands and shipping. 10
Vocabulary: Products and goods. Brands and

branding. TIpoayktu Ta ToBapu. bpenmu ta ix

CTBOPEHHS.

Listening: Interviewing managing director of

Business brands at Dragons brands. [ateps’to 3

KEpIBHUKOM BIIJUTy OpEHIIHTY Yy KOMIIaHil

«/peron 6penmc»

Grammar: Present Simple and Present

Continuous.  Temepimrwiii Ta TEMepiIIHii

MPOIOBKEHUI IpaMaTHYHI YacH.

Reading: Restless pursuer of luxury’s future.

HeBramoBHMH 1IyKay MPECTUIKHOTO

MaiiOyTHHOTO

Tema 4. Advertising and maritime business. 10
Vocabulary:  Product. Sales force.

Promotional activities. IIpoaykr. Po6oua

cuna. [IpocyBanHs.

Listening: Interviewing the leader in

marketing communications. [aTepB’1o

Jijiepa 3 MApKETHHTY.

Grammar: Articles. ApTUKIIb.

Reading: Maersk predicts record sales as

ad breaks new ground. HoBa peknama —

HOBI BEPIIMHH MPOJTAKY.

Tema 5. Competitive landscape for 10

the marine business.

Vocabulary: Companies  and markets.
Competitors and competition. Kommnanii Ta
puHku. CylepHUKHU Ta CyNEPHUIITBO.

Listening: Media relations manager interview.
IHTEpB 10 MEHeKepa 3 MEJIIIHUX NMUTaHb.




Grammar: Passives. [1acus.
Reading: Maersk and Matson. Maepck Ta
MertcoH.

6 Tema 6. Ethics. 10
Vocabulary: Ethical and unethical behavior.
MopaiabHi HOpMH TIOBEIIHKH.
Listening: An interview with the director of an
environmental  organization.  Iateps’o 3
KEepPIBHUKOM oprasizarii 3 OXOPOHH
HAaBKOJIMIIHBOT'O CEPCAOBUIIIA.
Grammar: Narrative tenses. HapaTtuHi gacu.
Reading: The ethics of the resume writing —
Business Week. YecHicTb CKITaaHHS pe3toMe.
7 Tema 7. Doing the right thing. 10
Vocabulary:  Wrongdoing and  corruption.
HenpaBomipHi aii Ta KOpymiis.
Listening: A curious case at the workplace.
[Ipenenent Ha poboUOMY MiCIIi.
Grammar: Past Tenses. Muny:ti yacu.
Reading: Crimes at a workplace. 3nounnu Ha
BUPOOHUIITBI.
8 Tema 8. Maritime business and environment. 10
Maritime business and environment. Cdepa
MOPCBHKOTO O13HECY Ta HABKOJIUIITHE CEPEIOBHUIIIE.
Vocabulary: Maritime business and environment.
Cdepa ™Mopcekoro Oi3HeCy Ta HaBKOJIUIITHE
CEpEIOBHUIIIE.
Listening: A Body Shop customer survey.
OnuTyBaHHS CIIOKMBAYiB IPOMYKIII KOMIIaHI{
«bomi Homy»
Grammar: The Passive. I[lacus.
Reading: Proven environmental commitment
helps create committed customers.
BnpoBamkeHHss 3000B’s3aHb 100 JOBKULISA
340X049Yy€ CIIOKABAYIB.
9 Tema 9. International business styles. 10
Vocabulary: International  business  styles.
Mixknapoani mimosi BimHocuuu. Negotiations.
IIeperosopwu.
Listening: Doing business in Japan: Tomomi
Moriwake. Benenns 6i3uecy B SmoHii.
Grammar: The Imperative. Imneparus.
Reading: Management styles in different
countries. YpasiiHHs y pi3HUX KpaiHax.
10 | Tema  10. Leadership. Vocabulary: 10

Leadershipro KepiBHu1ITBO.

Listening: An interview with the managing
director of an executive recruitment company.
[HTEpB’10 3 KEPIBHUKOM

Grammar: Relative clauses. [TinpsinHe pedenHs.




Reading: Leading L’Oreal — Financial Times.
KepyBanust kommnanieto Jlopeasp.

Bcboro 80

100

KOHTPOJIb TA OIIIHKA PE3YJIBTATIB HABYAHHSA

KoHTposs HaBuaHHS JOCATHEHB 37100yBadiB OCBITH 32 JUCHUILTIHOIO 320€3Meuy€eThCs 3a
JOTIOMOTO0 TIOTOYHOTO Ta MiICYMKOBOTO KOHTPOJIIO.

[ToTo4yHMIT KOHTPOJIB YCITIITHOCTI — 1€ CHCTEMAaTHYHA ITePEeBipKa 3HaHb CTY/ICHTIB, IO
MIPOBOJIUTHCS BUKJIAIa4eM i1 4ac ayJUTOPHUX 3aHSATh.

[1incyMKOBHI KOHTPOJIb YCIIIIHOCTI IPOBOIUTECS Y GOPMI 3aJIIKy Ta ICIIUTY.

[lopsiok mpoBeAEHHS KOHTPOJIIO YCHIIIHOCTI Ta OI[IHIOBAHHS PE3Yy/bTaTiB HABUYAHHS
BCcTaHOBJIEHO [loJI0KEHHSIM PO OpraHizaIlito 0CBITHROro mpoiecy B OHMY.

Cucrema MO1y/IbHO-PEeTHHIOBOI0 KOHTPOJIIO Pe3yJIbTAaTiB HABYAHHSA CTY/ACHTIB
cneniajabHocTi 035 ®inonoris OHMY, nepumii (0akanaBpcbkuii) pisens, OI1
«Texniunnii nepekiiaa y cgepi MopcbKoro 6isHecy» 0JHAKOBA JJIsl BCiX JUCHMILIIH i Ma€

TaKy CTPYKTYPY:
No dopma miICyMKOBOTOKOHTPOJTIO Buau HaBuasibHOT MakcumaiibHa
3/ IISIIBHOCTI KIIBKICTE OaJIiB
AynuTopHa Ta
[Tepenbauenuii micCyMKOBHI caMocCTiliHa 50
1. KOHTPOJIb — HaBYaJIbHApOOOTA
AugepeHUiHOBAHNH 3aTIK 3aikoBa 50
KOHTPOJIbHApOoOOTa
AynuTopHa Ta
2. [Tepenbauenuii miICyMKOBHI caMocCTiliHa 50
KOHTPOJIb — icHUT HaBYaJIbHapoOOoTa
MonynbHa
KOHTPOJIbHApOOOTa 20
Icniut 30

KOHTPOJIbHI IUTAHHSA JJISI CAMOCTIHHOI OILIHKHA SIKOCTI
3ACBOCHHA JUCHUIIJITHA

1. What company you would like to work for? What is better to rule the company or to
work in it? Why?

2. What can you say about the success of heads of the companies (Visa, Facebook,

Amazon)?

How do you think what is better: to rule the company or to work in it?

4. What do the following departments (sales and marketing, production, finance and

customer services) do?

Would you like to work in a company like Google? Why? / Why not?

6. What in your opinion is most important in the recruitment procedure? What skills would

you search for in the candidates if you were a recruiter?

When companies are recruiting, what sort of qualities in employees do they look for?

Which three qualities best describe you?

9. Which of the different types of people have you worked or studied with?
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10. If you had to change your job, what method would you use to find a new one?
11. What are the advantages and disadvantages for companies of product endorsements?
How can companies create brand loyalty?

12. Can you give any examples of successful or unsuccessful brand stretching?

13. What is the main function of a brand?

14. What other market segments can you identify (e.g. young singles).

15. What action can companies take if they start to lose market share?

16. Newspapers are one example of an advertising medium. Can you think of others?

17. What advertisements and promotional activities does your university do?

18. What advertising campaigns are famous in your country?

19. Do you agree with the following statements? Why?/Why not?

- People remember advertisements, not products.
- Advertising has a bad innuence on children.
- Advertising tells you a lot about the culture of a particular society

20. What makes a good TV advertisement? Think about ones you have seen.

21. Have you ever felt you were flogging a dead horse a) at work? b) in your private life?

22. Do you enjoy travelling? What don't you enjoy about it? What factors do you consider
when choosing an airline?

23. Put the following words (comfort, safety, price, reliability, speed|) in order of
importance to you when you travel. Does the order of priorities change for different types of
travel?

24. Which of these situations (moving house, driving abroad, getting married, new
neighbours) would you find the most difficult to deal with?

25. What has been the most significant change in your life so far?

26. Which of these business situations would worry you most? Why?

-You find out that your company will be merging with another company.
-You keep your job after a merger, but you are in a less powerful position.
- Your company has to relocate to the other side of the city.

-You are asked to relocate to a foreign country.

-You are promoted, but are now in charge of a hostile workforce.

-You have to move from your own office to a large, open-plan office.

-You have to work with a completely new computer system.

-You have to decide who to make redundant in your new department after a merger.

- Your company language becomes English.

27. Do you think that these advertising practices are acceptable? Are any other types of
advertisement offensive?

-Using children in advertisements.

-Using actors who pretend to be 'experts'.

-Using nudity in advertisements.

-Using 'shock tactics' in advertisements.

28. What is important for you when staying in a hotel, for either work or pleasure.
29. Describe the changes that have happened in a workplace you know well.
30. Which of the different types of people do you think are easy or difficult to work with?
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